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Activities — Highlights r L% N (Vili
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http://www.creativechiangmai.com/events#ip-rs
https://www.facebook.com/CreativeChiangMai

Past month

® October 2011  Lanna Health Hub Meeting/Fair (speaker and moderator)

® October 2011  CreativeCoffee: Music in Chiang Mai

® October 2011  IT Career Day Planning Day

® October 2011  Visit by UNESCO Creative Cities Network Applications Team to Japan
® October 2011  Meeting with British Council about cooperation in creative industries
® October 2011  Meeting with UNESCO delegate from Paris re creative economy

" Now-Feb 2012 Chiang Mai Creative City Innovative Design Award (IDA 50)

Forthcoming
¥ 14 Nov 2011 CreativeCoffee: Entrepreneurship in new industries including IT
® January 2011 IT Career Day
¥ 21 Jan 2012 TEDxThapaeGate Conference: Technology (&Science), Education & Design
" Now-Feb 2012 Chiang Mai Creative City Innovative Design Award (IDA 50)
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Next CMCC CrestiveCoffee Mesting : ~ *A ;ST
Discussions and unplugged live music. with

A Made in Chiang Mai - http://winin.facebook.com/madeincnx &
2) No Signal Input - htip://wmm.cmnosignal.com/

(other musicians and groups welcome to joi ‘g discussions n
and sharing ideas or just enjoy coffee, compl Y and music)
¢ .‘ )

-Em‘n:): 100 Baht, Students: SO Baht
(covers cost of coffee and a cake/snack)
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Chiang Mai Health or Medical Hub - Need for clear

strategies (and terminology)

For the international segment, Chiang Mai’s opportunity may be more of a health & wellness
hub over the next 5 years. But the hospitals could pursue a medical hub strategy aimed at

Medical Hub

Integration of Northern and regional hospital network,
regional and local markets, longstay, ageing society

* Integrated medical records and
Services information, remote medical
consultancy, surgery, dental, etc

* Other hospitals

* Chiang Mai residents

* GMS, ASEAN, BIMSTEC
* Longstay/Retirement

Segments

* Upgrading of IT infrastructure and

Key success . -
y business processes, standardisation

factors o ) )
* Accessibility of hospitals, mindsets

WCHIANG MAI & LAMPHUNY

other healthcare providers in the region (H-H integration) & local/regional markets. e

Health & Wellness Hub

Chiang Mai as a destiny for health, wellness tourism.
Differentiation based on Lanna culture, biodiversity,
history of alternative medicine, service mind, etc.

* Medical spa, message, yoga,
Services meditation retreats, herbal
products, massage, spas, etc

Same as medical hub but also

* Tourists from North America,
Japan, Australia, and Europe

* Higher end tourism

Segments

* Clear and proactive international
Key Success marketing and propositions

factors * Needs to be part or linked to a
general tourism strategy



Launch of a new Art Learning Center for Children r L% ¢ ‘Vile
http://www.facebook.com/meedeeedepot l.‘ L11199d519855A

i’,‘:’r;r‘ﬁl A MW;;,/{’"H". r—’
te By Wonalioun Cayg: 3]

Fit T b2

Meedee
Depot
e |



T-shirt campaign - Supporting Flood Victims: in 1 week raised funds r L% N cVili

for : 2 boats, 150 kilos of rice, 100 cans of fish/seafood ‘. ‘
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Next CMCC CreativeCoffee will be part on Entrepreneurship r L% EN ‘]/]j\i

http://www.unleashingideas.org/ Bed 2noalneassa
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15 November, 5pm-8pm r—
: ®
@ US Consulate General in 4 \ P
Chiang Mai » ® GLOBALENTREPRENEURSHIPWEEK KAUEEMAN

Supporters:

countries activities resources media

® Chiang Mai Chamber of
Commerce

Il Get Involved
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® Chiang Mai Creative City
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Buzzwoo 120 Countries Are Porﬂapohng in/GEW... Is Yours? Il Subscribe
SEAD MORE ( )
® Thai-US Creative e
. HAITI PREPARES FOR GEW :
Partnership Il National Leaderboard
Peace Dividend Trust's (PDT) plans for a Global Entrepreneurship Event host i v
(GEW) event in Haiti are scaling up! e porneR gciies
READ MORE 1 RU 10000 15000
" CAMT, CMU | .
’ GEW... BIGGER THAN THE WORLD CUP? a2 22 g
Hosting the World Cup is a point of pride for any nation--and it also carries 5 RO 25 1300
a handsome economic impact. When South Africa hosted the global 6 L
football (soccer to those in the US) tournament in summer 2010, it was 7 GB 500 1000

hailed as a PR/branding coup with a boon fo its economy--fo the tune of ‘
R18 billion ($... 9 FR 50 600
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Chiang Mai Creative City Innovative Design Awards (IDA 50) 2011 ‘. ‘ E’;g gg‘ \1;@3%!

CMCC”s “I1I DA 50" 1s inspired by the Compass:
date is February / March 2012

Association | Services | Subscriptions | Members | | ADI Design Index | MNews | Pinboard
1
N Compasso d'Oro

Award Rules Established in 1954, ADI Compasso d'Oro Award is the oldest and most
influential international design award.

. Arisen by a Gio POnti’s idea, the award was organized for years by "La
ADI Foundation Rinascente” department store in order to pick out the value and quality of the
Italian design products.

Later it was given to ADI that, since 1964, has managed its organization,

ensuring its impartiality and integrity.
ADI ASSOCIAZIONE
PER IL DISEGNO
|nn|.;.|€'rau|.e The nearly three hundred products awarded in more than fifty years, along with

the almost two thousand products selected with the Honorable Mention, are
collected and kept in the Historical Collection of the Compasso d'Oro Award,
whose management was given to ADI Foundation, created for this reason by
ADI in 2001.

The Compasso d’'Oro is awarded on the basis of a pre-selection made by ADI
Permanent Observatory of Design, consisting of a commission of experts,
designers, critics, historians, specialized journalists, ADI members or external
to it, all continuously engaged in collecting information year after year, and in
valuing and selecting the best products that may be published on the ADI
Design Index.

With a step that has no precedent anywhere else in the world of international
design, the Italian Cultural Heritage Ministry, Regional Office for Lombardy,
with a Decree dated 22 April 2004, declared the Historical Collection of the
Compasso d'Oro Award to be "of exceptional artistic and historical interest”
and included it in Italy’s national heritage.

http://www.adi-design.org/compasso-d-oro.html
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www.tedxthapaegate.com ... Chiang Mai’s next creative event [ ‘ L:U Ejg 1/135!
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@ 2012 Event Speakers Sponsors Our Team About TED and TEDx

TEDXThapaeGate 21 January 2012

x =independently organized TED event

Why TEDxThapaeGate? This independent TEDx event is operated under license from TED. There are rules on the use of names for TEDx events. Perhaps in the future we can hold a

TEDxChiangMai event, for now we have to use the name of a location or neighbourhood. We choose TEDxThapaeGate because the Thapae Gate symbolises the concept of sharing ideas - it
is Chiang Mai’s most important gate for trade, commerce, tourism, events, and new ideas.

Become a Volunteer Become a Speaker Become a Sponsor
Volunteers were behind TEDxThapaeGate 2012. We are now accepting nominations or An event like this is only possibly with the support
See who was on Our Team. applications to be a speaker at the of sponsors and volunteers.
TEDxThapaeGate 2012 event. If interested, Why sponsor TEDxThapaeGate?

please send us an email.

eXuny ek k™ TUrTTUK XNy UK TiH 1 5 OTER: RRAKEIH* BT ADX is WA, VITENHK 3 i - SR R ISR 1 X
K H LXK h ' kHTHWNe K™ Xk €K TED UK w: ST EDNTFEDShappeGete itk K i HEIR H TTEB3u:: Mk K W HK | XKHY Y
¢ TERXTEDxThapaeGate K X YK 4 X H 4~ TEDTalKuifile crafHMHDKE Hamru. Kengi/poitUh oX THOH @K TTK 3 K e, T

ﬁm QTHTRKKKEK €T | H h noREDLRIFE Vi T k16 B THL K" 7 TYTEDx € X MTEDXH @ B 3 Y= Tk K 4 5 €Kk J] k3 Tk 3 A
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cmcc@creativechiangmai.com
081 969 6919
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