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Creative Coffee Event in mid June @
31st Century Museum

... with Khun Kamin
Lertchaiprasert @

31st Century Museum of
Contemporary Spirit, Station)
100/'6 Moo 10, Soi Wat Umong,
Suthep Rd., Muang, CM

http:// 31century.org/

http://www.creativechiangmai.c
om/events




24 June 2011: German and French Chamber of Commercei visitl- L%EN %gj
Chiang Mai to meet with CMCC, TDCI, BOI, etc l..l S9N A SE
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Organized/supported various events: CMCC
CreativeCoffee, CM Innovation Falir,
Creative Lanna Economy Awag@11, BOI
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Past Activities r L% N cl/‘iﬂ\ll
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http://www.creativechiangmai.com/events#ip -I'S
https://www.facebook.com/CreativeChiangMai

AOB June 2011 CMCC broadcast via Nimman Radio Station

AOS June 2011 CMCC Discussion Meeting with Former EC DG of REGIO

A29 June 2011 Chiang Mai IT Contest Press Conference

A3O June 2011 CMCC CreativeCoffee Meeting aB1st Century Museum

AOZ July 2011 Panel discussion on Chiang Mai Creative City for KBANK SME Seminar
AO? July 2011 Foreign Investor Club (Chiang Mai/Lamphun) Meeting

All July 2011 CMU Internal Digital Content, IT, Software Working Committee Meeting
A18 July 2011 Lanna Fashion event (www.fashiontrend.camt.info)

A19 July 2011 Creative Lanna Awardi selection of 40 finalists in two categories

AZO July 2011 13" TBS DigiCon6, Animation and Movie Awards (at CAMT)

A21 July 2011 European Film Festival Opening Ceremony

A25 July 2011 CreativeCoffee Meeting: Knowledge Cities (with international expert speaker)
A29-31/ 07/ 11 Chiang Mai Innovation Fair

A3l July 2011 : Chiang Mai IT Contest (Final)

Qver the entire month
AJuIy 2011 Various Creative Lanna activities
AJuIy 2011 Various strategic planning meetings (Chiang Mai, OSM, DIP Creative City)
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7 Organisations joined CMCC in July [ 3 NIRINANYPY
ml foadaasse

(most of them were already working with CMCC on a less formal basis beforehand)

ADepartment of Industrial Promotion
ADepartment of Export Promotion
ARatchamangkaIa University

AATSME

ASME Bank

Aoffice of Contemporary Arts and Culture (maybe)

AFacuIty of Business Administration, CMU




= 1
Ongoing and planned activities and projects (selected) [ 3 LU BN LA
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Aongoing

AcChiang Mai IT Contest (BOI and others)
ACreative Coffee Events

AUNESCO Creative City Network application
ACreative Lanna

ADIP Creative City Planning

AIBM Smart City (Food and Medical/Heakthb)
ACMCC Goodwill Ambassador Programme
AProvincial + OSMStrategic Planning process

APIa,nned
APress Conference / MOU with Ministry of Culture re UNESCO application
AAnnouncement of Goodwill Ambassador Programme
AMid-August Jul011 3rd CreativeCoffee Event
A16th August DCITS Working Committee discussion meeting

A,Q6th of August2011 CMCC Development Committee Meeting

Al September2011: CMCC and TCDC joint event
AOctober2011Lanna Health Hub Fair
ADecember2011 Submit UNESCO Creative Cities Network Application




A detailed Roadmap was developed r L% RN ‘Vili
http://www.creativechiangmai.com/downloads ‘.‘ 199519455 A

A‘Specific and generic activities on the roadmap are allocated to stakeholders and
iInclude milestone and KPIs for measurement.

Aactivities are grouped into shorteerm and mediurdonger term activities, there
will be more activities in the mediian S N 2 Yy OS -eUSK NEa (K day BKS
completed.

ADe,taiIed strategies and roadmaps to be developed by the working groups
ADigital content/software/IT
ATourism (educational, cultural, creative, ....)
AMedical Hub, Health Tourism (IT, tourism, alternative medicine)
ASmart Food

Launch, get budget,
learn to collaborate

Add more details Broaden scope




Draft Roadmap for next-5 years
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Set up CMCC working
groups for health
tourism, DCITS, etc

Baseline Study for CM
Creative Economy

Set-up co-working and
creative space and IT for
community centre

Chiang Mai Crafts
Institute Established
(DIP)

Develop Creative Tourism
Strategy and Brand

TCDC Office Opening in
Chiang Mai

Chiang Mai become
UNESCO Creative City

Gov/BOI approves special
incentive for creative
zones

Establish directories and
network of
suppliers/experts

Chiang Mai Design &
Materials Institute

Set-up Chiang Mai
Packaging Institute

ChiangMai Software and
Creative Centre setup

Set-up regional creative

and innovation fund

Technology and

Creativity Park (Soft)
Opening

Establish Chiang Mai

Design School

Promotion of green urban
development (local tax
incentives)

Set-up CM Marketing

Agency

Competitions: Creative

green or art ideas for
urban development

Sister cities - Joint
creative handicrafts and
tourism event

CM Barcamp5, TEDx 2
and 3

Design and creative
competition/awards
across different areas

Digital Content Exhibition

Chiang Mai Contemporal

Arts Festival

Regional CNX DCITS
Symposium

NN\

Regional S&T in
Handicrafts Event

NN

Red means strategy

A Green means matching projects

A Blue means new agency, centrg,
school, etc

A Brown is community
development

A Yellow are events and
competitions

A Grey is policy/incentives

A Black border/frame means
annual event

Set-up back office

operation of a
government agencies

CM Schools Creative
Competition




Industrial Crafts/Crafts & Design centre with workshops /studios r | L'% ENSL‘Wli
(..also packaging institute...) bed osatasse
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INSTITUTE OF
ART

i Home  Contact us.

INDIAN INSTITUTE OF CRAFTS & DESIG
graE ey §e I

ABOUT US COURSES FACILITIES ADMISSION MIA GALLERY FURTHER STUDY ACHIEVEMENTS

Diploma in Industrial Design
(Accredited by MQA)KPT/JPS(KR7094)07/11 | 2

7094(13.04.07-12.04.2012)

Understanding & Appreciation of the Fundamentals

1ICD has fully equipped workshops and studios where students are encouraged to develop
concepts and experiment with different materials, processes and techniques. They realize
their ideas, make models and prototypes and learn with a hands-on approach to problem
solving.

LL1I...

CRAFT & DESIGN

INSTITUTE
home erica's blog
about cedi The Product Support Space subscribe fo
edia room If you have anidea, and want o explore it further, then lhe Product Support Space on the fourth newsletter
floor of the CCDI headquariers can help you. It offers pport by
exhibitions enthusiastic advisors, backed by an array of fools and machines, plus research faciliies and o
research design areas.
develop your Itis @ place for assisted DIY, where you can progress from conceptualisation to manitestation i S
of your idea with he support, i tools and squi Itisaplace
product ¥ PP = find refaters

where you will feel secure and empowered fo do what you want to do.

3 : find craft producers
Eguipment ranges from basic hand tools and workshop equipment such as sanders and A

electric saws. to y histicated, i i find raw matericlks

aurge Research is considersd a crucial part of this process. The space also offers four research

computers [blocked for social media, emails and other peripheral use) where you can
develop your product N N o
research yourideas online. There are also design computers, capable of creoting fwo- and

grow your business ‘three-dimensional designs, and printers handling tasks such as fabric transfers.
market your preduct Please book for an initial consultation and engoing assistance.
order faciitation service Contact: Pieter Cilliers at 021 461 1488 | productsupport@ccdiorgza

[ next: fhe programme group & |

Contact us | Links | Craft Shopping Map | All downloadable forms | Map to the CCOI




